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This package includes a physical copy of Principles of Marketing, Global Edition, 15e as well as access to
the eText and MyMarketingLab. For Principles of Marketing courses using a comprehensive text. Learn how
to create value and gain loyal customers. Today's marketing challenge is to create vibrant, interactive
communities of consumers who make products and brands a part of their daily lives. To help students
understand how to create value and gain loyal customers, Principles of Marketing presents fundamental
marketing information in a comprehensive format, organized around an innovative customer-value
framework. MyLab and Mastering from Pearson improve results for students and educators. Used by over
ten million students, they effectively engage learners at every stage. MyMarketingLab is a personalised
online study and assessment system, which tailors to the unique learning needs of each student. Offering
unlimited opportunities for practice and providing relevant and timely feedback, it helps students master key
concepts, experience more "I Get It" moments and ultimately achieve better results. "...benefit of using
MyMarketingLab is reflected in exam grades that are now higher than the pre-MyMarketingLab era. "
"...students who practiced with MyMarketingLab resources had much higher grades than those who did not
use the resources." Joyce Harb Menassa, Department of Management and Marketing, Notre Dame
University, Lebanon For students *Interactive Mini-Simulations and quizzes - Interactive Mini-Simulations
and quizzes place students in a realistic marketing situation, challenging them to make decisions based on
marketing concepts and see the impact of the decisions they chose. *Self-Study Tools - Multiple learning
aids, such as videos, flashcards, and audio study guides can provide your students with the practice they need
to master the material. * Self-Assessment - MyMarketingLab offers robust self-assessment tests to determine
mastery of key content areas. Organized by major section or chapter, these diagnostic tests contain questions
that are mapped to the Learning Objectives within the text. This varied assessment program enables students
to accurately measure student progress. For educators * Online Assignments, Tests, Quizzes - create
homework assignments, quizzes, or tests, and add them to your MyMarketingLab course. Questions can be
used from the test bank or you can even upload your own questions. *Instructor Support Material. A wealth
of instructor support material simplifies and enriches the teaching experience. MyMarketingLab gives you
access to text-specific materials including instructor's manuals, test banks, and PowerPoint(R) presentations.
*Customized Feedback - Since MyMarketingLab calculates and reports test results automatically, instructors
can closely monitor student and class progress without investing any additional time.
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From reader reviews:

Miles Towles:

What do you concentrate on book? It is just for students as they are still students or the item for all people in
the world, the actual best subject for that? Only you can be answered for that question above. Every person
has different personality and hobby for every single other. Don't to be pushed someone or something that
they don't wish do that. You must know how great along with important the book Principles of Marketing,
Plus MyMarketingLab with Pearson Etext. All type of book would you see on many resources. You can look
for the internet solutions or other social media.

Jorge Raines:

What do you with regards to book? It is not important along? Or just adding material when you want
something to explain what the ones you have problem? How about your extra time? Or are you busy person?
If you don't have spare time to complete others business, it is gives you the sense of being bored faster. And
you have time? What did you do? Every individual has many questions above. They must answer that
question mainly because just their can do which. It said that about publication. Book is familiar in each
person. Yes, it is appropriate. Because start from on kindergarten until university need that Principles of
Marketing, Plus MyMarketingLab with Pearson Etext to read.

Clifford Walsh:

Reading a guide can be one of a lot of action that everyone in the world really likes. Do you like reading
book thus. There are a lot of reasons why people love it. First reading a publication will give you a lot of new
facts. When you read a e-book you will get new information simply because book is one of numerous ways
to share the information or even their idea. Second, studying a book will make you actually more
imaginative. When you reading a book especially fiction book the author will bring someone to imagine the
story how the people do it anything. Third, you could share your knowledge to some others. When you read
this Principles of Marketing, Plus MyMarketingLab with Pearson Etext, you can tells your family, friends in
addition to soon about yours book. Your knowledge can inspire different ones, make them reading a guide.

Deandre Freeman:

The book untitled Principles of Marketing, Plus MyMarketingLab with Pearson Etext contain a lot of
information on this. The writer explains the woman idea with easy approach. The language is very clear to
see all the people, so do not really worry, you can easy to read this. The book was published by famous
author. The author provides you in the new time of literary works. It is possible to read this book because
you can continue reading your smart phone, or program, so you can read the book throughout anywhere and
anytime. If you want to buy the e-book, you can open up their official web-site in addition to order it. Have a
nice go through.
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